
Alabama DHIA
Ph: 334-844-1562

Arizona DHIA
Ph: 480-894-0156

Colorado DHIA
Ph: 970-353-9818

Dairy Lab Services
Ph: 563-557-7421

Dairy One Cooperative Inc.
Ph: 607-257-1272

DHI Cooperative Inc.
Ph: 614-545-0460

Idaho DHIA
Ph: 208-733-6372, ext. 205

Indiana State Dairy 
Association

Ph: 765-494-8025

Lancaster DHIA
Ph: 717-665-5960

Louisiana DHIA
Ph: 225-578-2214

Minnesota DHIA
Ph: 763-682-1091

Mississippi DHIA
Ph: 662-325-2852

NorthStar Cooperative 
DHI Services

Ph: 800-631-3510

Puerto Rico DHIA
Ph: 787-796-4500

Rocky Mountain DHIA
Ph: 435-797-1330

San Joaquin DHIA
Ph: 209-824-7790

Southeast DHIA
Ph: 352-392-5592

Tennessee DHIA
Ph: 865-974-7289

United DHIA
Ph: 540-552-2541

Vermont DHIA
Ph: 800-639-8067

Washington DHIA
Ph: 360-755-0375

N a t io na l  Da i r y  H e r d  I n f o r ma t io n  A s s o c ia t io n

As the dairy industry has evolved, so have 
milk testing organizations – both in the 
products and services they offer – and the 
methods used to charge dairy producers. 
Thus, it’s sometimes diffi cult to compare 
“apples to apples” when reviewing milk 
testing organizations’ fees. Milking testing 
has become more “a la carte,” with some 
dairies using a customized program that’s 
unique to that herd. 

While the methods, options and fee 
plans have changed, milk testing still re-
mains a great value. But like any other 
business expense on your dairy, you must 
make sure you’re effectively using and 
managing that investment.

Sometimes, a milk testing fee proposal 
might look like a good deal. Make sure 
you understand the true costs. Common 
charges include:

• Stop fee

• Processing fee

• Mileage (distance)

•  Testing program (e.g. owner sampler, 
a.m./p.m.)

•  Milkings per day and/or number of 
milkings tested per day

• Staff’s hourly rate

• Number of cows

• Number of samples

•  Milk sample components analyzed 
– fat/protein/SCC/MUN

• Meter rental
Make sure these costs are clearly stated 

on the testing fee proposal or billing state-
ment. “Cheap” doesn’t necessarily give 
you all the information you need to effec-
tively manage your dairy herd or meet the 
requirements outlined by AI organizations 
to receive young sire incentives. Types of 

charges and fee levels vary among milk 
testing organizations. Look at the total milk 
testing fee – not just the per cow testing 
fee – to effectively evaluate proposals.

Fees to access DHIA information can 
also show up as a “hidden cost.” Do you 
incur a fee if you receive and/or want ac-
cess to electronic fi les? What information 
is available to your consultants? 

Most AI organizations offer attractive in-
centives if you participate in their young 
sire progeny testing programs. To qualify 
for these “rebates,” cattle must be offi -
cially identifi ed, milk testing data must be 
collected from cows, and your herd must 
maintain a specifi ed level of sire identifi ca-
tion so this data can be used in genetic 
evaluations compiled by the Animal Im-
provement Programs Laboratory (AIPL).

Make sure the data collected as part of 
your milk testing plan goes to a Dairy Rec-
ords Processing Center, so AIPL can ac-
cept the genetic evaluation numbers gen-
erated on your dairy. If the information is 
not accepted, you are typically not eligible 
for AI incentives that may help offset test-
ing fees and/or AI products and services.

Bottom line: milk testing continues to be 
a great value. Like any other investment 
on your farm, strive to maximize the re-
turn on your milk testing investment. Iden-
tify the milk testing services and products 
you need to effectively manage your herd. 
Then, compare costs from milk testing or-
ganizations in your geographic area. In ad-
dition, confi rm that the proposals you are 
comparing come from reputable organiza-
tions. Make sure these organizations’ fi eld 
service personnel and equipment, labs 
and processing centers are certifi ed by 
Quality Certifi cation Services so AIPL can 
accept the data generated on your dairy.

Effectively evaluate 
milk testing packages, fees


